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ALTICE USA PARTNERS WITH HUNTINGTON, NY TRI COMMUNITY
YOUTH AGENCY TO PROMOTE BROADBAND AVAILABILITY

Dan Ahouse, Altice USA, Congressman Tom Suozzi, Debbie Rimler, Regional Director of the Huntington, New
York Tri Community Youth Agency, Kristen Blank, Altice USA and Kristen Thurber, Altice USA, with local area
students at the Huntington, New York Tri Community Youth Agency where Altice USA held an event to promote
broadband availability as part of the launch of its “Economy Internet” program.

On Thursday, October 19, Congressman Tom Suozzi joined Altice USA (NYSE: ATUS), one of the largest
broadband communications and video services providers in the United States, at the Huntington, New
York Tri Community Youth Agency to talk with students that attend the after-school program about the
importance of technology for education success in addition to imparting some life lessons.
Congressman Suozzi joined Altice in dedicating a computer lab that will provide these students and their
families with access to the Internet at no charge when they are at the center. The event also raised
awareness of the company’s new ‘Economy Internet’ service an affordable option for broadband in the
home for qualifying households.
Altice USA is partnering with community organizations across its service area to promote its ‘Economy
Internet’ low-cost broadband service, which is available throughout the Optimum and Suddenlink
footprints, providing eligible families and senior citizens with access to fast, high-quality internet
connectivity at an affordable price.
“Altice is pleased to partner with the Huntington Tri Community Youth Agency and believes access to
technology is essential to education success as students develop the skills necessary to become critical
thinkers, problem solvers and future innovators,” said Lee Schroeder, senior vice president, government

and community affairs. We are committed to programs that help bridge the digital divide within our local
communities, and ensuring that consumers across the country have access to Internet connectivity.”
"The Internet provides crucial knowledge and resources that kids and families today simply cannot live
without," said Congressman Tom Suozzi. "I'm grateful that we have companies in our community like
Altice that are providing affordable options and are committed to help bridge the digital divide."
The $14.99 per month service, which offers broadband speeds of up to 30 Mbps downstream and free
in-home WiFi, is now available across the entire Optimum footprint after launching in select areas of the
New York region late last year. In addition, the company is going beyond its public interest commitment
to Optimum in New York, New Jersey and Connecticut by extending this service to the vast majority of
the Suddenlink region so that hundreds of thousands of eligible consumers within the Company’s service
area have access to fast, affordable internet in their homes.
Altice USA works with hundreds of community centers and libraries to provide free broadband in
computer labs and other public spaces, enabling residents with access to high-speed internet at no
charge in their communities.
‘Economy Internet’ Details:
Benefits
• Broadband speeds of up to 30 Mbps downstream
• In-home WiFi at no extra cost as well as free modem
• Email service
• No data caps
Offer & Eligibility
• $14.99 per month with no annual contract
• Available to households who qualify for the National School Lunch Program (NSLP) and senior
citizens who qualify for Supplemental Security Income (SSI) – new Optimum and Suddenlink internet
customers only
Those interested are encouraged to visit the dedicated ‘Economy Internet’ website at
GetEconomyInternet.com or call (844) 358-3147 for more details.
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About Altice USA
Altice USA (NYSE: ATUS), the U.S. business of Altice N.V. (Euronext: ATC, ATCB), is one of the
largest broadband communications and video services providers in the United States, delivering
broadband, pay television, telephony services, Wi-Fi hotspot access, proprietary content and
advertising services to approximately 4.9 million residential and business customers across 21 states
through its Optimum and Suddenlink brands.

